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This research focuses on the interconnection between corporate social responsibility (CSR) practices and a
company’s profitability, exploring in what ways responsible business practices will yield benefits in the form of
financial prosperity. The synthesis of existing research and case studies in the study assesses the impact of
CSR on a range of profitability factors such as cost savings, brand reputation, customer loyalty, and long-term
financial performance. Further, the analysis also finds that while CSR might seem expensive at first and require
a big investment of capital, CSR pays off in the long run. Companies with integrated CSR is an increasingly
important phenomenon for businesses, as consumers, investors, and governments alike expect organizations to
act responsibly and sustainably socially. CSR frameworks at the core of their corporate structure strategy are
more likely to accrue higher returns by improving stakeholder relations, reducing operational costs, and improving
market prospects. However, the impact of CSR on profit margin varies widely across firms and industries; it is
contingent on factors including the nature of the business, the alignment of CSR with corporate objectives, and
the commitment to CSR practices. When applied strategically, they can be potent catalysts for success, and the
conclusion made in this paper is that CSR and profitability can coexist and even correlatively contribute to a perfect
sustainable enterprise. As a result, these studies underlined that CSR should not be viewed as a cost but rather as
an investment plan that brings returns through increased corporate reputation, loyalty, and financial performance
over time.

Keywords: corporate social responsibility (CSR), financial performance, stakeholder relations, brand reputation,
profitability

Introduction

Today’s market is globalized; business is taking societal
and environmental responsibility, and business is focusing
on corporate social responsibility (CSR) to contribute to
societal well-being and also make sure that they have
sustained growth in the competitive market. CSR includes
a broad range of activity, from sustainable environment
to community engagement and managing the ethical labor
practices. For stakeholders ranging from customers to
investors, it’s a place for growing corporate responsibility for
the society; the blending between CSR and business strategy
has changed from optimal to critical. The game between

CSR and profitability has been an extensive research focus
and debate (1). The CSR is imposing additional costs on the
organization; their profitability is reducing, but in another
way the CSR can give a sustainable economic gain by giving
them an opportunity for brand reputation, customer loyalty,
and improving operational efficiencies. The main challenge
is balancing between the short-term costs of CSR and the
long-term benefits it can provide.

In 2022, amended by the company’s amendment rules,
2014 (CSR policy), under this section 135 and subsection
(1) and (2) of the Companies Act, 2013, section 469,
CSR amendments introduce specified requirements
for the calculation of costs associated with the social
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impact assessments and managing unspent funds of CSR,
and upcoming CSR activity is institutionalized in the
corporate framework.

This type of analysis helps to interplay between CSR and
the profitability of an organization to achieve both financial
growth and a positive impact on the social impact. By
analyzing literature, case studies, and implications of the
2022 amendments, this CSR study is designed to get an
understanding of the CSR activity and how it’s driving the
company’s sustainable long-term growth and profitability.

Literature review

Mishra and Suar (2) demonstrated that industries
such as Fast-Moving Consumer Goods (FMCG) and
pharmaceuticals benefit more from CSR due to direct
consumer interaction, leading to enhanced brand loyalty. On
the other hand, capital-intensive industries like oil and gas
and automotive faced challenges in converting CSR spending
into direct financial gains due to high operational costs and
market volatility.

Carroll and Shabana (3) assert that CSR contributes
to long-term financial performance by enhancing brand
reputation, increasing customer loyalty, and improving
employee engagement. Similarly, we can see that Porter
and Kramer (4) introduce the concept of creating shared
value (CSV), arguing that CSR is not merely a philanthropic
activity but a strategic tool for achieving competitive
advantage. These foundational theories suggest that when
CSR initiatives align with corporate goals, they can drive
profitability rather than merely serve as additional costs.

Bhunia and Das (5) analyzed Maharathna companies in
India and found a mixed impact of CSR on profitability,
indicating that industry-specific factors play a crucial role.
Their findings showed that while CSR had an inverse
relationship with profit after tax in companies like BHEL
and ONGC, it had a positive impact on firms like GAIL
and NTPC. This suggests that the financial benefits of CSR
are contingent on how well the initiatives align with a firm’s
operational strategy.

Rathod (6) did a study on the Indian banks and found
that the CSR spending positively affected financial health,
particularly in terms of return on assets (ROA) and net
interest margin (NIM). This study concluded that CSR
enhances customer trust and regulatory compliance, leading
to sustained profitability in regulated industries like the
banking and finance sectors.

Sawant (7) examined the manufacturing firms and
highlighted that a firm with well-integrated CSR strategies
experienced higher financial returns due to improved
customers, suppliers, investors, and employee relationships
and operational efficiency. The study emphasized the role of
regulatory policies in ensuring the CSR’s effectiveness.

KPMG (8) suggests that technology firms like Infosys
and TCS have successfully leveraged CSR to enhance
innovation and brand perception, translating into long-
term profitability. The study noted that in technology-
driven industries, CSR initiatives related to digital inclusion,
education, and sustainability are particularly effective in
improving financial outcomes.

Scope of study

This study is focusing on the role of CSR in the financial
growth of publicly listed companies in India. The data for the
study covers a 10-year period from 2013 to 2023. Our aim is
to analyze CSR spending on CSR activity. Is it worth it or not
for an organization? We are taking indicators like ROA, ROE,
and net profit. Our study aims to provide insights on whether
the CSR activity can really give an opportunity to build strong
financial growth or not and how they can use the CSR activity
to their brand reputation and build sustainable growth in the
competitive market.

Study design

This study follows a quantitative approach, utilizing
descriptive and inferential statistical methods to know the
relationship between the CSR expenditure and financial
performance. This study employs a panel data analysis,
allowing for a detailed examination of firm-level trends
over time. By incorporating multiple regression analysis,
correlation analysis, and hypothesis testing, this study aims
to determine the extent to which CSR spending translates
into financial gains and sustainable business growth.

Objectives of the study

To analyze the relationship between CSR expenditure and
financial performance indicators (ROA, ROE, and net profit
margin) among the Indian industry and firms.

To examine the sector-specific variations in the
impact of CSR spending on financial performance in
the competitive market.

To evaluate the influence of regulatory amendments,
particularly the Companies (Amendment) Act, 2022, on CSR
implementation and corporate profitability.

To provide strategic recommendations for
companies to optimize CSR investments for sustainable
financial performance.

Data collection

Annual reports of selected companies, including financial
statements and CSR disclosures.
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CSR disclosures mandated under section 135 of the
Companies Act, 2013, and its subsequent amendments.

Regulatory filings from the Ministry of Corporate Affairs
(MCA) of India and stock exchanges (NSE/BSE).

Sampling unit

The selection of companies for this study draws upon the
top 1,000 rankings from the Economic Times and Business
Today reports covering 2015 through 2022. The technology
company and manufacturing companies are designated as
sample units for this study. We have chosen the company
based on some factors like market cap, net profit, total assets.

Sampling size

Indian top manufacturing and technology’s 40 companies

Sampling method

For the sampling method, the stratified method is used.
At the first step, all the manufacturing and technology
companies are systematically divided into eight categories,
namely technology, cement, pharmaceutical, auto, oil and
gas, FMCG, chemical and mining and fertilizers. During
the second step, we choose five companies form each
sector for the research, culminating in a total of 40
companies under study.

Data analysis techniques

Correlation analysis—to assess the relationship between CSR
expenditure and profitability indicators (ROA, ROE, and
net profit margin).

Hypothesis testing—using a t-test to evaluate the statistical
significance of CSR’s effect on profitability.

Sector Comparison—examining how the different
industries respond to CSR investments in terms of financial
returns and sustainability.

Regulatory context

This study integrates key regulatory changes brought by the
companies Amendment Act, 2022, which was introduced.

Mandatory disclosure of unspent CSR funds and
their reallocations.

Stricter impact assessment mechanisms to measure
CSR effectiveness.

Revised compliance guidelines and penalties for non-
compliances.

Limitations of the study

Industry-specific bias

The study is limited to manufacturing and technology
sectors, potentially limiting applicability to the
other industries.

Limited sample size

This analysis is based on the 40 companies, which
may not fully capture broader trends in the Indian
corporate landscape.

External market factors

Variables such as inflation, taxation policies, economic
downturns, and market volatility may influence profitability
beyond the CSR investments (Table 1).

Net profit margin

The net profit margin is valuable when we are calculating
for the purpose of overall profitability of the business and to
know the efficiency of the business operations. This ratio is
necessary to articulate the cost of efficiency in the operation.
If a business is making a high net profit margin, we can
say that the business is making sufficient returns for the
owner and positions the business to withstand economic
downturn conditions.

Profit after tax

Formula

Net profit margin =
Actual CSR % current year’s profit

Sales
∗100

Actual CSR expenditure percentage on current year’s net
profit.

Hypothesis

H0: If the current year profit significantly equals our
standard expected expenditure (2%) as per norms, then
the distribution of actual percentage expenditure on
CSR, then H0 is accepted.

H1: If the current year profit is significantly not equal
to our expected expenditure (2%) as per norms, then
the distribution of the actual percentage expenditure
on CSR is H1 accepted.

H0: The statistical relationship between the
profitability in the subsequent years and CSR spending
in the prior years across the chosen industries
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TABLE 1 | List companies under study.

Mindtree Ltd’s Maruti Suzuki India (9) Tata Chemicals’(10) Ultratech Cement (11)

HCL Technologies (12) Mahindra and Mahindra’s (9) Upl Limited (9) Ambuja Cement (11)
Tata Consultancy Services Ltd (12) Tata Motors (9) Pidilite Industries (10) ACC Cement (11)
Wipro (12) Hero Motocorp (9) Deepak Nitrite’s (10) Dalmia Cement (11)
Infosys (12) Bajaj Auto (9) Coromandel International (9) Shree Cement (11)
Cipla (13) Hindustan Unilever (14) Reliance Industries (15) Vedanta
Lupin’s (13) ITC Ltd (12) ONGC (15) Coal India Limited (15)
Dr. Reddy’s Laboratories (13) Nestlé India’s (14) Gail (India) Limited (15) Hindustan Zinc (9)
Sun Pharmaceutical Industries (13) Dabur India (14) HPCL (15) Tata Steel (16)
Aurobindo Pharma’s (13) Colgate-Palmolive India (14) BPCL (15) JSW Steel (16)

For the study purpose we have taken the above-listed companies.

H1: There is no statistically significant correlation
between the previous year’s CSR expenditure
and subsequent profit in the chosen industries
(Tables 2, 3).

Given that the reference p-value obtained from the one-
sample t-test is 2.0%, which is less than the significance
threshold of 0.05, the null hypothesis (H0) is rejected,
indicating a statistically significant difference. Consequently,
we accept the alternative hypothesis (H1). Conversely, if the
p-value was greater than 0.05, we would fail to reject the
null hypothesis (H0) and reject the alternative hypothesis
(H1). In the present analysis, however, the null hypothesis

(H0) is retained, and the alternative hypothesis (H1) is
rejected (Table 4).

Here, we have a reference value sample t-test with a p-value
= 2.0% (H0) null hypothesis. We are rejecting and accepting
the (H1) alternative hypothesis if the p-value is less than 0.05;
if not, then the null hypothesis (H0) is going to be accepted
and (H1) is going to be rejected.

The CSR average expenditure as a percentage of present-
year profit is significantly different from the reference value
of 2.0% across all financial years, with p-values less than
0.001. Until 2016–2017, the expenditure was notably lower
than 2.0%, but from 2017 to 2018 onward, it exceeded 2.0%.
Notably, industries like cement, iron, steel, and mining have

TABLE 2 | The average distribution (mean) of actual corporate social responsibility (CSR) expenditure percentage in relation to each financial
year and industry type of current year’s profit.

Actual % of CSR expenditure of current year profit (%)

Industry Statistic 2021–2022 2020–2021 2019–2020 2018–2019 2017–2018 2016–2017 2015–2016 Reference

Technology (17) (n = 5) Mean 1.57 1.60 1.40 1.74 1.75 1.80 1.36 2%
SD 0.54 0.49 0.49 0.68 0.68 0.31 0.16

Pharma (17) (n = 5) Mean 1.91 2.07 1.68 1.34 1.38 1.51 1.2 2%
SD 0.31 0.14 0.42 0.81 0.83 0.85 0.89

Automotive (17) (n = 5) Mean 2.08 3.1 1.82 3.68 3.39 3.28 1.99 2%
SD 0.636 1.82 0.94 4.02 4 4.16 0.87

Fast-Moving Consumer Goods Mean 2.38 2.29 2.38 2.18 2.05 2.45 1.94 2%
(FMCG) (17) (n = 5) SD 1.06 1.04 1.07 0.94 0.83 0.84 0.76

Chemical and fertilizer (17) (n = 5) Mean 1.88 1.89 2.18 2.04 1.92 1.98 1.85 2%
SD 0.3 0.3 0.43 0.3 0.29 0.23 0.19

Cement (17) (n = 5) Mean 1.45 1.64 1.64 1.53 1.34 1.26 1.08 2%
SD 0.49 1.07 0.83 1.08 0.87 0.72 0.64

Mining (17) (n = 5) Mean 1.73 2.05 2.16 2.13 1.86 1.73 1.57 2%
SD 0.55 0.52 0.85 0.87 0.56 0.38 0.31

Oil and Gas (17) (n = 5) Mean 1.82 1.69 1.98 1.6 1.57 1.55 1.43 2%
SD 0.35 0.39 0.4 0.51 0.35 0.31 0.36

All (17) (n = 40) Mean 1.92 2.04 1.96 2.03 2.17 1.78 1.56 2%
SD 0.75 0.99 0.95 1.64 1.88 0.59 0.54

Source: National CSR portal (by ministry of current affairs) and calculated by author.
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TABLE 3 | Statistical average of the comparison (mean) of the actual percentage of CSR expenditure of the current year’s profit against the
value of reference (2%) for the first four industry sectors and respective years across.

Industry

Year Statistics Technology Pharma Automotive FMCG

2015–2016 (17) t-value 8.95 1.0 0.114 0.424
p-value 0.01 0.37 0.912 0.692
Decision Reject H0 Accept H0 Accept H0 Accept H0

2016–2017 (17) t-value 1.29 2.68 0.76 1.68
p-value 0.24 0.032 0.48 0.14
Decision Accept H0 Reject H0 Accept H0 Accept H0

2017–2018 (17) t-value 0.92 1.26 1.81 0.56
p-value 0.40 0.251 0.105 0.606
Decision Accept H0 Accept H0 Accept H0 Accept H0

2018–2019 (17) t-value 0.38 1.70 0.836 1.92
p-value 0.71 0.13 0.462 0.105
Decision Accept H0 Accept H0 Accept H0 Accept H0

2019–2020 (17) t-value 2.45 1.21 0.958 1.79
p-value 0.053 0.281 0.378 0.12
Decision Reject H0 Accept H0 Accept H0 Accept H0

2020–2021 (17) t-value 1.81 0.98 1.50 0.99
p-value 0.13 0.39 0.19 0.37
Decision Accept H0 Accept H0 Accept H0 Accept H0

2021–2022 (17) t-value 1.79 1.48 3.29 0.8038
p-value 0.11 0.19 0.018 0.4685
Decision Accept H0 Accept H0 Reject H0 Accept H0

Source: Calculated by author.

been closer to the 2.0% target post-2018–2019, while sectors
like pharma, chemical, technology, and oil and gas have
consistently deviated from the benchmark throughout the
study period from 2015–2016 to 2021–2022.

Corporate social responsibility % and
net profit margin %

Tables 5 and 6 show that the mining industry consistently
has the highest average % net profit margin across financial
years, followed by the FMCG and pharma industries. In
contrast, the automobile and oil and gas industries have
lower average % net profit margins. Overall, the % net
profit is relatively stable across all industries and financial
years (Table 7).

The percentage of CSR expenditure is positively and
significantly linked to the net profit margin of upcoming
years across all kinds of industries researched. p-value less
than 0.05. We are going to reject H0 and hence accepte H1.

Findings

The study reveals a significant positive connection between
the CSR expenditure and net profit margins across various

industries from 2015–2016 to 2021–2022. This trend suggests
that firms with higher CSR investments generally experience
increased profitability in subsequent years. This finding
reinforces previous literature, which concludes that we have
to look at CSR as an investment rather than a cost.

Sector-wise analysis

Mining and FMCG industries

The mining industry consistently makes the highest
average net profit margins, reaching 19.2% in 2021–2022.
This gives knowledge about how CSR initiatives in the
sector have played a crucial role in enhancing customers,
investors, employees, suppliers, the government’s trust, and
operational efficiency.

Similar to that, the FMCG companies demonstrated stable
profitability, reinforcing the idea that CSR enhances brand
loyalty and customer trust gained. These findings are aligned
with Mishra and Sura (2), who found that CSR significantly
influences firm performance in consumer-driven industries.

Technology sector

Firms like TCS and Infosys demonstrated strong financial
performance during 2021–2022, with an average net
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TABLE 4 | Average statistical average comparison (mean) of the actual % of the CSR activity expenditure of the present year profit with
reference value (2%) in the industry type and respective financial years (next four and overall).

Industry

Year Statistics Chemical and fertilizer Cement Mining Oil and gas

2015–2016 t-value 1.75 1.41 2.74 7.86
p-value 0.163 0.204 0.045 0.0001
Decision Accept H0 Accept H0 Reject H0 Reject H0

2016–2017 t-value 0.195 1.26 3.46 7.258
p-value 0.855 0.248 0.017 0.0003
Decision Accept H0 Accept H0 Reject H0 Reject H0

2017–2018 t-value 0.6211 1.688 1.25 2.43
p-value 0.5648 0.139 0.25 0.05
Decision Accept H0 Accept H0 Accept H0 Reject H0

2018–2019 t-value 0.298 1.77 0.24 1.569
p-value 0.782 0.14 0.825 0.165
Decision Accept H0 Accept H0 Accept H0 Accept H0

2019–2020 t-value 1.04 2.09 0.942 0.25
p-value 1.04 0.085 0.405 0.81
Decision Accept H0 Accept H0 Accept H0 Accept H0

2020–2021 t-value 1.22 1.65 0.47 3.97
p-value 0.29 0.13 0.658 0.014
Decision Accept H0 Accept H0 Accept H0 Reject H0

2021–2022 t-value 2.00 1.91 2.45 2.57
p-value 0.085 0.092 0.049 0.042
Decision Accept H0 Accept H0 Reject H0 Reject H0

Source: National CSR portal (by ministry of current affairs) and calculated by author.

TABLE 5 | Average distribution (mean) actual % of expenditure of present year net profit in the respective financial years and industry type.

Actual % of CSR expenditure of current year profit (%)

Industry Statistics 2021–2022 2020–2021 2019–2020 2018–2019 2017–2018 2016–2017 2015–2016 Reference

Technology (n = 5) Mean 1.57 1.60 1.40 1.74 1.75 1.80 1.36 2%
SD 0.54 0.49 0.49 0.68 0.68 0.31 0.16

Pharma (n = 5) Mean 1.91 2.07 1.68 1.34 1.38 1.51 1.2 2%
SD 0.31 0.14 0.42 0.81 0.83 0.85 0.89

Automotive (n = 5) Mean 2.08 3.1 1.82 3.68 3.39 3.28 1.99 2%
SD 0.636 1.82 0.94 4.02 4 4.16 0.87

Fast-Moving Consumer Goods Mean 2.38 2.29 2.38 2.18 2.05 2.45 1.94 2%
(FMCG) (n = 5) SD 1.06 1.04 1.07 0.94 0.83 0.84 0.76

Chemical and fertilizer (n = 5) Mean 1.88 1.89 2.18 2.04 1.92 1.98 1.85 2%
SD 0.3 0.3 0.43 0.3 0.29 0.23 0.19

Cement (n = 5) Mean 1.45 1.64 1.64 1.53 1.34 1.26 1.08 2%
SD 0.49 1.07 0.83 1.08 0.87 0.72 0.64

Mining (n = 5) Mean 1.73 2.05 2.16 2.13 1.86 1.73 1.57 2%
SD 0.55 0.52 0.85 0.87 0.56 0.38 0.31

Oil and gas (n = 5) Mean 1.82 1.69 1.98 1.6 1.57 1.55 1.43 2%
SD 0.35 0.39 0.4 0.51 0.35 0.31 0.36

All (n = 40) Mean 1.92 2.04 1.96 2.03 2.17 1.78 1.56 2%
SD 0.75 0.99 0.95 1.64 1.88 0.59 0.54

Source: Annual financial report of companies and calculated by the author.
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TABLE 6 | Average net profit margin distribution (%) by financial year and type of industry.

Average net profit margin (%)

Industry Statistics 2021–2022 2020–2021 2019–2020 2018–2019 2017–2018 2016–2017 2015–2016

Technology
(n = 5)

Mean 16.3 16.18 15.51 16.84 17.64 16.69 18.13

SD 2.11 2.29 4.09 3.85 4.67 5.6 3.23
Pharma (n = 5) Mean 11.82 13.99 11.91 7.99 8.84 9.44 13.12

SD 4.21 5.17 3.74 2.77 3.31 2.72 2.43
Automotive
(n = 5)

Mean 8.52 6.22 7.87 9.68 10.06 10.31 10.36

SD 5.55 6.4 4.69 4.88 4.84 4.522 3.49
Fast-Moving
Consumer Goods
(FMCG) (n = 5)

Mean 18.14 18.02 17.36 16.07 17.17 17.04 16.03

SD 5.31 5.07 4.58 3.91 4.82 5.56 6.17
Chemical and
fertilizer (n = 5)

Mean 9.88 10.5 9.42 9.967 10.65 10.29 9.95

SD 3.28 2.15 2.95 2.84 2.99 3.1 3.11
Cement (n = 5) Mean 9.05 12.18 10.1 8.08 7.652 6.53 6.42

SD 1.56 1.65 2.6 2.44 6.29 7.33 6.66
Mining (n = 5) Mean 19.2 18.84 13.44 13.68 14.08 14.28 11.74

SD 8.57 8.64 8.65 9.5 10.28 9.84 8.2
Oil and gas (n = 5) Mean 8.75 7.64 6.79 7.76 7.3 6.75 6.58

SD 6.84 4.42 4.15 5.21 3.67 2.27 2.48
All (n = 40) Mean 12.93 14.15 11.69 11.59 12.19 11.62 12.75

SD 6.36 5.18 5.15 5.52 6.03 6.11 6.06

Source: Annual Reports of the Companies and calculated by author.

TABLE 7 | The correlation within the CSR expenditure and across the financial year’s net profit margin and the sector study.

Net profit margin (%)

CSR expenditure (%) Statistics 2015–2016 2016–2017 2017–2018 2018–2019 2019–2020 2020–2021 2021–2022

2015–2016 R-value 0.943 0.999 0.66 0.943 0.776 0.796 0.973
p-value 0.0001 0.01 0.01 0.01 0.0002 0.01 0.000
Decision Reject H0 Reject H0 Reject H0 Reject H0 Reject H0 Reject H0 Reject H0

2016–2017 R-value 0.826 0.9870 0.707 0.793 0.908 0.874
p-value 0.001 0.001 0.001 0.001 0.001
Decision Reject H0 Reject H0 Reject H0 Reject H0 Reject H0 Reject H0

2017–2018 R-value 0.936 0.868 0.903 0.981 0.9226
p-value 0 0.001 0.001 0.01 0.01
Decision Reject H0 Reject H0 Reject H0 Reject H0 Reject H0

2018–2019 R-value 0.642 0.94 0.86 0.947
p-value 0.0001 0.001 0.001 0.00
Decision Reject H0 Reject H0 Reject H0 Reject H0

2019–2020 R-value 0.75 0.975 0.986
p-value 0.01 0.001 0.001
Decision Reject H0 Reject H0 Reject H0

2020–2021 R-value 0.94 0.934
p-value 0.01 0.00
Decision Reject H0 Reject H0

2021–2022 R-value 0.89
p-value 0.0001
Decision Reject H0

Source: calculated by author.
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profit margin of 16.3%. This indicates the technology
firm’s efficiency in leverage CSR to enhance brand
reputation and risk in the competitive market, ultimately
contributing to sustained financial success. The findings are
consistent with Sawant (7), who highlighted that CSR in
technology-driven firms leads to long-term profitability and
market stability.

Pharmaceuticals industry

The pharmaceutical sector displayed variable net profit
margins, with a peak of 13.99% in 2020–2021. This variation
is attributed to factors such as high-margin patented
products and market demand fluctuation. Companies like
Cipla and Sun Pharmaceutical successfully balanced CSR
activities with competitive pressures, supporting Rathod (6),
who found that engagement strengthens financial health
in the regulated firms and industries like banking and
pharmaceuticals.

Automotive and oil and gas sectors

The automation sector—when we focused on that we
came to see that the average net profit margin was 8.52%
in the year 2021–2022, while the oil and gas sector
recorded 8.75%. These industries have maintained stable
profit margins through activity. But the lower profitability
compared to other sectors reflects the financial challenges
in these firms and industries. These results partially
support Bhunia and Das (5); he found that the connection
between CSR and profitability varies significantly across
firms and industries.

Chemical and fertilizer industry

When we are looking at the chemical and fertilizer sector,
it reported the lowest average net profit margin (9.88%
in 2021–2022). This is attributed to price volatility and
regulatory challenges, which limit the financial benefits of
CSR investments in this sector. The finding aligns with
prior research that highlights industry-specific constraints in
realizing CSR’s full potential.

Statistical validation

The study’s hypothesis testing confirms that the percentage
of CSR expenditure is positively and significantly correlated
with the net profit margins across all the firms and industries,
with the p-values consistently below 0.05.

The mining, FMCG, and technology sectors exhibited the
strongest correlation between the CSR activity, leading to the
rejection of H0 in multiple financial years.

The automotive and cement industries showed mixed
results, where actually CSR expenditure remained below
the expected 2% benchmark for most years, confirming
the findings of Bhunia and Das (5) that some industries

face financial constraints in CSR investments in the
competitive market.

Conclusion

This study underscores the strategic importance of CSR
activities, particularly in industries like mining, FMCG, and
technology, where CSR investments have resulted in tangible
financial gains. The findings reinforce that the CSR is not just
a regulatory obligation but a strategic tool for building brand
reputation and employees’, customer’s, suppliers’, investor’s,
and government’s trusts, and balanced profitability. Moving
forward, companies should integrate CSR more effectively
with their corporate strategies to maximize financial and
social benefits.
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